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DRAFT PRESS RELEASE/ KEEPING IT IN THE FAMILY/ 08.04.08
BIRMINGHAM TAKES THE LEAD IN KEEPING IT IN THE FAMILY
The old joke about your children being the only ones able to programme the video comes of age this month with the launch of ‘Keeping IT in the family’, a project encouraging families to use IT and see the benefits of email, the internet and digital photography. 
The initiative is led by Digital Birmingham for Birmingham City Council, and is being launched in six local secondary schools currently using Government ‘Computers for Pupils’ funding to improve learning by providing home computers and connectivity for students. 

Developed in partnership with Microsoft, ‘Keeping IT in the Family’ links to the Government’s Universal Home Access (UHA) agenda for which Birmingham is a UK pilot. UHA was established to increase ICT skills in families and communities which may have a poor understanding and take-up of computers and the internet.

Digital Birmingham’s Mike Farmer is launching the project in Aston Manor; Washwood Heath; St John Wall, Handsworth; Broadway, Perry Barr; Castle Vale and Handsworth Wood Girls schools with a series of presentations to students, their parents and other family members. The students are then given a ‘toolkit’ for use at home – a set of illustrated comic guides commissioned by Microsoft and developed by Citizens Online – which takes the students and their ‘family pupils’ through the basics of how to set up an email account, how to search the internet, top tips for online shopping and how to take digital photos, upload them to the computer and produce prints.

“The guides are relevant to families and explore examples of how the technology can be useful in everyday life,” says Mike Farmer. “For example, email can be used to communicate easily with family members overseas; digital photography is invaluable if you want to send friends and relatives instant pictures of the family, and being able to search the internet means you can more easily help your kids with their homework as well as find the best price for a holiday.”

As well as supplying the guides for students to take home, Digital Birmingham is making them available through the city’s libraries and for download free of charge from the Digital Birmingham website, www.digitalbirmingham.co.uk, and from www.microsoft.com/uk/publicsector. 
In addition, the project has recently received backing from BECTA, the Government’s lead body for ICT in education, to enable support the development of the initiative on a national basis.

“This is another example of Birmingham taking the lead in promoting digital technology to all areas of society,” commented Birmingham City Council deputy leader Paul Tilsley, who heads up the Digital Birmingham partnership.
 “Research has shown that there is a wealth of benefits to be gained when older family members are taught how to use computers and the internet by their children.  By using Government funding wisely and making this comic-based toolkit widely available for all family members, we aim to help close the digital divide and encourage more people to have the confidence and skills to benefit from IT connectivity. 
“We would like to see everyone have access to the technology they need to be part of the 21st century ‘knowledge society’, and we’re proud in Birmingham to be taking the lead nationally in this initiative.”
Julian Price, head of citizenship at Microsoft said:

“Today more than ever technology brings enormous benefits to families.  At Microsoft, we participate in a wide range of community initiatives to promote proficient and safer use of technology in the home and in schools.  This initiative in digital literacy and inclusion by Birmingham City Council is a prime example of where Microsoft is helping local authorities to make their communities great places to live, work and do business.”
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