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DRAFT PRESS RELEASE/ DIGITAL CENTRE/ 14.01.08
WHAT’S ON IN 2011? A VISION OF THE FUTURE IN NEW DIGITAL CENTRE
A glimpse of the future of home entertainment in all its post-digital switchover glory can now be seen at the innovative new Digital Centre, unveiled recently by Matthew Boulton College in partnership with Digital Birmingham.

The Digital Centre, located at the college’s new state-of-the-art Jennens Road building in Birmingham city centre, has been uniquely designed for people to fully experience the future of digital home entertainment and how it will work after the region’s digital switchover in 2011.
The Centre comprises a cutting edge training facility for digital installers as well as the Digital Home Experience Centre, which includes demonstrations on how interactive Digital TV can provide information on local, regional and national services through the convergence of IT and TV, in addition to keeping Birmingham residents and businesses up to date on preparation for the region’s digital switchover. 
The Digital Centre, which will be open for public tours from late February, was officially launched by Birmingham City Council deputy leader Paul Tilsley and Matthew Boulton College principal Christine Braddock at an event for VIP guests involved in the delivery of services into the home, social housing, housing providers, property managers and training providers. Putting in an appearance was Digit Al, the star of national TV commercials currently promoting the switchover.

Speaking at the launch, Birmingham City Council deputy leader Paul Tilsley said: 

“Birmingham’s commitment to exploit technology is a recognition of how important it is to jobs, communication and information.  By being at the forefront of establishing the digital infrastructure we will be better equipped to give people the information they want, deliver key services and stimulate economic development.  
“ I am particularly glad that Matthew Boulton College is leading in the digital TV area as I feel that this technology will be important in providing opportunities to all our citizens and closing the ‘digital divide’, as well as contributing to Birmingham being a leading digital city’.”

Matthew Boulton College has become recognised as the UK’s lead college for digital installation training by both the National Learning and Skills Council and the Department for Business, Enterprise and Regulatory Reform. It has played a key role in developing training standards and piloting qualifications to ensure that the estimated 10,000 digital installers needed for the five year UK digital switchover programme can be trained to recognised national standards, as college principal Christine Braddock noted.
“Here is an example of an FE college working with the DTI and Sector Skills Council to inform the industry of the future skill needs and, at the same time construct the qualifications and assessment methodology for workers in that industry. It was a proud moment for us when our first group of installers graduated at the House of Commons in March 2006 and became the first installers in the UK to gain the ‘Digital Tick’.

“The development of the Digital Home Experience Centre takes this further and shows how digital technology can be integrated into the home, not only enhancing people’s TV viewing but also enabling them to access local services and information through specialist local digital services.”
Free public tours of the centre are planned in February and March. To find out more and book your place, contact Digital Birmingham on 0121 675 1169/0121 303 8779 or email digital@servicebirmingham.co.uk. 
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Editors’ notes
The Digital Centre includes:

· The Digital Signal Distribution Centre, a facility to train local digital aerial installers, allowing to design and test systems which can deliver digital signals and information to all parts of the home or to multi dwelling buildings.  
· The Digital Home Experience Centre, demonstrating the ‘high end’ of the home cinema experience and how home entertainment systems can link to an IT system. The room has a 50” plasma TV, 32” LCD TV, together with a 106” motorised screen and ‘hide away’ ceiling-mounted HD ready projector; all connected and controlled via a main control PC allowing videos, photos, movies, music etc to be accessed and viewed on each system. Also connected to the control unit is a Sky HD box for higher definition satellite television viewing. 
